”EEU}%’@%’E TURKISH JOURNAL OF MARKETING
ISSN:2458-9748 tujom (2019) 4 (2)

CONTENTS

Article Header Article Type Page No
THE EFFECT OF INSTAGRAM ON PURCHASE BEHAVIOR OF
UNIVERSITY STUDENTS IN THE FRAMEWORK OF

1 INFORMATION ADOPTION MODEL, ATTITUDE TOWARDS RESEARCH 62-80

INFORMATION AND PERCEIVED RISK: THE CASE OF YOZGAT

BOZOK UNIVERSITY VOCATIONAL SCHOOL

EFFICIENT SUPPLIER QUALITY MANAGEMENT AND PORTAL

2 RESEARCH 81-110
USAGE IN SUPPLIER RELATIONS: A CASE OF vSRM

A QUALITATIVE RESEARCH ON THE EFFECT OF AESTHETIC

3 SENSE TRANSFERED BY ADVERTISEMENTS ON THE RESEARCH 111-130
FORMATION OF COMMODITY FETISHISM
IS TECHNOLOGY ANXIETY EFFECTS CONSUMERS’
4 RESEARCH 131-149
TECHNOLOGY ACCEPTANCE?
QUANTITATIVE PERCEPTIONS OF BACKUS'S E-
5 RESEARCH 150-161
GOVERNANCE MODEL
A RESEARCH ON THE ROLE OF CONSUMER INVOLVEMENT

6 AND PRODUCT KNOWLEDGE LEVELS ON PURCHASING RESEARCH 162-183

DECISIONS

Turkish Journal of Marketing - TUJOM



?EE{}%{E TURKISH JOURNAL OF MARKETING

[SSN:2458-9748 tlliOm (2019) 4 (2)

ICINDEKILER

Makale Bashgi
BILGIYI BENIMSEME MODELI, BILGIYE KARSI TUTUM VE
ALGILANAN RISK CERCEVESINDE INSTAGRAMIN
UNIVERSITE OGRENCILERININ SATIN ALMA DAVRANISINA
ETKISI: YOZGAT BOZOK UNIVERSITESI MYO ORNEGI

Makale Tiiri

Sayfa No

ETKIN TEDARIKCI KALITE YONETIMI VE TEDARIKCI
ILISKILERINDE PORTAL KULLANIMI: vSRM ORNEGI

REKLAMLARLA AKTARILAN ESTETIK DUYGUNUN META
FETISiZMi OLUSUMUNA ETKiSi UZERINE NiTEL BiR
ARASTIRMA

TEKNOLOJI KULLANIM ENDISESI TUKETICININ
TEKNOLOJI KABULUNU ETKILER MI?

BACKUS’UN E-DEVLET MODELININ NICELIKSEL
ALGILARI

TUKETICI ILGILENIM VE URUN BILGI DUZEYLERININ
SATIN ALMA KARARLARI UZERINDEKI ROLUNE ILISKIN
BIR ARASTIRMA

ARASTIRMA

ARASTIRMA

ARASTIRMA

ARASTIRMA

ARASTIRMA

ARASTIRMA

Turkish Journal of Marketing - TUJOM

62-80

81-110

111-130

131-149

150-161

162-183




