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PUBLICATION ETHICS RULES

Turkish Journal of Marketing [TUJOM] is an international, peer-reviewed
multidisciplinary journal dedicated to publishing scholarly articles on all aspects of
Marketing and Marketing Sciences. Available online and published 3 times a year,
the journal aims to become one of the leading platforms in the world for new findings

and discussions of all fields of Marketing and Marketing Sciences.

THE POSITION OF TURKISH JOURNAL OF MARKETING
PUBLISHING ETHICS

Turkish Journal of Marketing [TUJOM] is committed to maintaining the highest
ethical standards for all parties involved in the act of publishing in a peer-reviewed
journal: the author, the editor of the journal, the peer reviewer and the publisher.
The publishing ethics of Turkish Journal of Marketing, both internally and externally,
are based on- and adhere to- the Double-blind refereeing process is applied in the
journal TUJOM. Referee and the author (s) are unaware of the identity of each other.
Scientific studies are sent to at least two referees in the evaluation process.
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EDITOR RESPONSIBILITIES

Accountability:

The editors of Turkish Journal of Marketing [TUJOM] are accountable and
responsible for deciding which of the articles submitted to the journal should be
published. The editor may be guided by the policies of the journal's editorial board
and constrained by such legal requirements as shall then be in force regarding libel,
copyright infringement and plagiarism. The editor may confer with other editors or

reviewers in making this decision.
Impartiality:

The reviewing process and publication decision will occur without regard to race,
gender, sexual orientation, religious belief, ethnic origin, citizenship, or political
philosophy of the authors.

Confidentiality:

The editor(s) and any editorial staff will not disclose any information about a
submitted manuscript to anyone other than the corresponding author, reviewers,

potential reviewers, other editorial advisers, and the publisher, as appropriate.
Disclosure and Conflicts of Interest:

Unpublished materials disclosed in a submitted manuscript will not be used in an
editor's own research without the express written consent of the author. Privileged
information or ideas obtained through peer review will be kept confidential and not
used for personal benefits. Editors make fair and unbiased decisions independent of
commercial considerations, and ensure a fair and appropriate peer-review process.
Editors recuse themselves (i.e. should ask a co-editor, associate editor or other
member of the editorial board instead to review and consider) from considering
manuscripts in which they have conflicts of interest resulting from competitive,
collaborative, or other relationships or connections with any of the authors,
companies, or (possibly) institutions connected to the papers. Editors will require all

contributors to disclose relevant competing interests and publish corrections if
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competing interests are revealed after publication. If needed, other appropriate action

will be taken, such as the publication of a retraction or expression of concern.
Involvement and Cooperation in Investigations:

Editors of Turkish Journal of Marketing [TUJOM] will guard the integrity of the
published record by issuing corrections and retractions when needed and pursuing
suspected or alleged research and publication misconduct. Editors should pursue
reviewer and editorial misconduct. An editor should take reasonably responsive
measures when ethical complaints have been presented concerning a submitted
manuscript or published paper, in conjunction with the publisher (or society). Such
measures will generally include contacting the author of the manuscript or paper and
giving due consideration of the respective complaint or claims made, but may also
include further communications to the relevant institutions and research bodies, and
if the complaint is upheld, the publication of a correction, retraction, expression of
concern, or other note, as may be relevant. Every reported act of unethical publishing

behaviour must be looked into, even if it is discovered years after publication.
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REVIEWERS RESPONSIBILITIES

Contribution to Editorial Decisions:

Peer review assists the editor in making editorial decisions and through the editorial

communications with the author may also assist the author in improving the paper.
Promptness:

Any selected referee who feels unqualified to review the research reported in a
manuscript or knows that its prompt review will be impossible should notify the

editor and excuse himself/herself from the review process.
Confidentiality:

Any manuscripts received for review must be treated as confidential documents.
They must not be shown to, or discussed with others except as authorized by the

editor.
Standards of Objectivity:

Reviews should be conducted objectively. Personal criticism of the author is
inappropriate. Referees should express their views clearly with supporting

arguments.
Acknowledgement of Sources:

Reviewers should identify relevant published work that has not been cited by the
authors. Any statement that an observation, derivation, or argument had been
previously reported should be accompanied by the relevant citation. A reviewer
should also call to the editor's attention any substantial similarity or overlap between
the manuscript under consideration and any other published paper of which they

have personal knowledge.

Disclosure and Conflict of Interest:
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Privileged information or ideas obtained through peer review must be kept
confidential and not used for personal benefit. Reviewers should not consider
manuscripts in which they have conflicts of interest resulting from competitive,
collaborative, or other relationships or connections with any of the authors,

companies, or institutions connected to the papers.

Turkish Journal of Marketing Vol.:5 Issue:3 Year: 2020



EUEG,&@ TURKISH JOURNAL OF MARKETING
748 Vol.: 5 Issue: 3 Year: 2020

ISSN:2458-9

i

AUTHOR RESPONSIBILITIES
Reporting Standards:

Authors should present their results clearly, honestly, and without fabrication,
falsification or inappropriate data manipulation. Authors should describe their
methods clearly and unambiguously so that their findings can be confirmed by
others.

Originality, Plagiarism and Acknowledgement of Sources:

Authors should adhere to publication requirements that submitted work is original,
is not plagiarized, and has not been published elsewhere - fraudulent or knowingly
inaccurate statements constitute unethical behaviour and are unacceptable. If an
author has used the work and/or words of others, that this original is been
appropriately cited or quoted and accurately reflects individuals' contributions to the
work and its reporting.

Data Access and Retention:

Authors may be asked to provide the raw data in connection with a paper for
editorial review, and should in any event be prepared to retain such data for a

reasonable time after publication.
Ethics:

Authors should only submit papers only on work that has been conducted in an

ethical and responsible manner and that complies with all relevant legislation.

Disclosure and Conflicts of Interest:

All authors should disclose in their manuscript any financial or other substantive
conflict of interest that might be construed to influence the results or interpretation
of their manuscript. All sources of financial support for the project should be
disclosed.

Turkish Journal of Marketing Vol.:5 Issue:3 Year: 2020



EUEG,&@ TURKISH JOURNAL OF MARKETING
748 Vol.: 5 Issue: 3 Year: 2020

ISSN:2458-9

i

Authorship of the Paper:

Authorship should be limited to those who have made a significant contribution to
the conception, design, execution, or interpretation of the reported study. All those
who have made significant contributions should be listed as co-authors. Where there
are others who have participated in certain substantive aspects of the research
project, they should be acknowledged or listed as contributors. The corresponding
author should ensure that all appropriate co-authors and no inappropriate co-
authors are included on the paper, and that all co-authors have seen and approved

the final version of the paper and have agreed to its submission for publication.
Multiple, Redundant or Concurrent Publication:

An author should not in general publish manuscripts describing essentially the same
research in more than one journal or primary publication. Submitting the same
manuscript to more than one journal concurrently constitutes unethical publishing

behaviour and is unacceptable.
Fundamental Errors in Published Works:

When an author discovers a significant error or inaccuracy in his/her own published
work, it is the author's obligation to promptly notify the journal editor or publisher
and cooperate with the editor to retract or correct the paper. If the editor or the
publisher learns from a third party that a published work contains a significant error,
it is the obligation of the author to promptly retract or correct the paper or provide

evidence to the editor of the correctness of the original paper.
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PUBLISHER'S RESPONSIBILITIES

Turkish Journal of Marketing, as the publisher of TUJOM, encourages the editors to
follow the the Double-blind refereeing process. Referee and the author (s) are
unaware of the identity of each other. Scientific studies are sent to at least two referees
in the evaluation process. Publisher defines the relationship between publisher,
editor and other parties in a contract, respect privacy (for example, for research
participants, for authors, for peer reviewers), protects intellectual property and

copyright, and fosters editorial independence.

Publisher works with journal editors to set journal policies appropriately and aim to

meet those policies, particularly with respect to:

- Editorial independence,

- Research ethics, including confidentiality, consent, and the special requirements for
human and animal research,

- Authorship,

- Transparency and integrity (for example, conflicts of interest, research funding,
reporting standards,

- Peer review and the role of the editorial team beyond that of the journal editor,

- Appeals and complaints,
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Publisher works with journal editors to:

- Communicate journal policies (for example, to authors, readers, peer reviewers),
review journal policies periodically, particularly with respect to new
recommendations from the Double-blind refereeing guidelines,

- Maintain the integrity of the academic record,

- Assist the parties (for example, institutions, grant funders, governing bodies)
responsible for the investigation of suspected research and publication misconduct
and, where possible, facilitate in the resolution of these cases,

- Publish corrections, clarifications, and retractions and

- Publish content on a timely basis.

TUJOM JOURNAL PUBLISHER TUJOM JOURNAL EDITORS-IN-CHIEF
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YAYIN ETIGI KURALLARI

Turkish Journal of Marketing [TUJOM], Pazarlama ve Pazarlama bilimlerinin
tim yoOnleri tizerine olan bilimsel makaleleri yaymlamaya kendini adamis, diger
akran hakemlerin degerlendirmelerine tabi, ¢oklu bilim dalindan olusan, uluslararas:
bir dergidir. Internet iizerinden online olarak yilda 3 kez yayinlanan dergimiz,
Pazarlama ve Pazarlama bilimleri ile ilgili tiim alanlardaki yeni bulgular ve
degerlendirmeler iizerine diinyadaki lider platformlardan biri olmay:
hedeflemektedir.

TURKISH JOURNAL OF MARKETING [TUJOM] DERGISINDEKI
MAKALELERIN YAYIN ETiGi KURALLARI ACISINDAN
DURUMU

Turkish Journal of Marketing [TUJOM], akran hakemlerin degerlendirmelerine
tabi olup, bir derginin yayimnlanmasinda yer alan tiim taraflarin en yiiksek etik
kurallar cercevesinde davranmalarini saglamay: taahhiit etmistir. Bu taraflar;

yazarlar, derginin editorii, yardimci/boliim editorleri, akran hakemler ve yayimcidir.

TUJOM yaymn etigi kurallari, iceride ve disarida, “cift-korleme hakemlik
siirecine”, yani makale yazar(lar)inin ve hakemlerin kimliklerinin birbirlerinden
gizlenerek yapilan bir yontemle incelenmesi {izerine kuruludur ve bu ilkeye sadik
kalmarak uygulanir. Bilimsel calismalar, degerlendirme asamasinda en az iki

hakeme (degerlendiriciye) gonderilir.
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EDITOR’UN SORUMLULUKLARI
Hesap Verebilirlik:

Turkish Journal of Marketing [TUJOM] dergisinin editorleri, dergiye gonderilen
makalelerden hangilerinin yayinlanacagi hususunda karar verme asamasindan
sorumludurlar ve bu konuda hesap verme konumundadirlar. Editor, derginin yayin
kurulunun ilkeleri dogrultusunda yonlendirilebilir ve sonradan yirtrliige
girebilecek olan yayin yoluyla hakaret, telif hakki ihlali ve eser hirsizlig1 gibi yasal
sartlar nedeniyle sinirlandirilabilir. Editor, bu karar1 verirken diger editorler ya da

hakemlerle bu durumu miizakere edebilir.
Tarafsizlik:

Makalelerin degerlendirme ve yayimlanma karari asamasi; yazarlarin 1rk, cinsiyet,
cinsel yonelim, dini inang, etnik koken, tabiiyet veya siyasi felsefesine bakilmaksizin

gerceklesecektir.
Gizlilik:

Editor(ler) ve editor kurulu, gonderilen bir taslakla ilgili herhangi bir bilgiyi, -eger
agiklamak uygun goriiliirse- ilgili yazar, hakemler, potansiyel hakemler, diger yayin

danismanlar1 ve yayinci disinda hi¢ kimseye agiklamayacaklardir.
Bilgilendirme ve Cikar Catismaszi:

Yaym i¢in gonderilen bir taslakta acgiga ¢ikmis ama yaymlanmamis materyaller,
yazarin agik rizast olmadan editoriin kisisel arastirmasinda kullanilamaz. Bagimsiz
degerlendirme sonucu elde edilen seckin bilgi ve fikirler gizli tutulacak ve kisisel
cikarlar igin kullanilmayacaktir. Editorler, ticari kaygilardan bagimsiz, adil ve
onyargisiz kararlar verirler ve adil ve uygun bir bagimsiz degerlendirme stirecini
temin ederler. Editorler rekabete dayanan, ortak calismaya dayali ya da baska
iliskilerden kaynakli veya makalelerle baglantili herhangi bir yazar, sirket ya da
muhtemel kurum baglantilar1 sebebiyle ortaya ¢ikan cikar ¢atismalarimin oldugu
makale taslaklarinin degerlendirmesinden feragat ederler, geri gekilirler, (baska bir
deyisle, diger editor, yardimar editér veya yaymn kurulundan baska birisinin bu

degerlendirmeyi kendisinin yerine yapmasini isterler). Eger bu faydalar yaymdan
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sonra meydana c¢ikarsa editorler, tiim katilimcilardan c¢atisan ¢ikar unsurlarim
agiklamalarimi ve diizeltmeleri yayinlamalarim isterler. Eger ihtiya¢ duyulursa,
cayma kararinin yaymlanmasi ya da kaygilarin ifade edilmesi gibi baska uygun

tedbirler alinir.
Sorusturmalara Katilim Ve Isbirligi:

TUJOM Editorleri, ihtiyag halinde diizeltmeleri ve cayma durumlarin bildirerek ve
stipheli veya stipheli iddias1 olan arastirmalar1 ve yayin suiistimallerini takip ederek
yayinlanmis belgenin biitiinliigiinii saglayacaktir. Editorler, hakem ve yazi isleri ile
ilgili suiistimalleri takip etmelidirler. Bir editor; bagvuru yapilmis bir makale taslag:
ya da yayimlanmis bir makale ile ilgili olarak yayinci veya toplumla baglantili olan
yayin etigi ile ilgili sikayetler yapilmigsa bunlarla ilgili makul cevabi onlemleri
almalidir. Bu tiir 6nlemler genelde makale taslaginin ya da yayimlanmis makalenin
yazariyla baglanti kurmak veya ilgili sikayet ya da ortaya konulan iddiaya gereken
onemi vermek seklinde olabildigi gibi, ilgili kurumlar ve arastirma organlariyla daha
ileri seviyede baglantilar kurmak seklinde de olabilir. Eger iddia onarursa, ilgili
olmasi halinde, diizeltmenin, cayma durumunun yayinlanmasi, kayg: ya da baska
bir bilginin ifade edilmesi seklinde olmas1 da miimkiindiir. Bildirilen her bir etik dis1
yayin davranisi hareketi, yayimdan yillar sonra bile ortaya c¢ikarilsa mutlaka

sorusturulmalidir.
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HAKEMLERIN SORUMLULUKLARI

Editoryal Kararlara Katka:

Akran degerlendirmesi, editore, yaymla ilgili kararlar vermesinde ve editoriin

yazarla editoryal iletisimine, yazarin makaleyi gelistirmesine yardimci olur.
Hizli Davranma:

Secilmis herhangi bir hakem; bir makale taslaginda ortaya konan arastirmay1 gozden
gecirme konusunda kendisini yetersiz hissederse veya taslagin hizli ve objektif bir
sekilde gozden gegirmesinin miimkiin olamayacagin bilirse, editorii bilgilendirmeli

ve degerlendirme siirecinden alinmasini istemelidir.
Gizlilik:

Degerlendirme igin gelen herhangi bir makale taslagi, ‘gizli dokiiman” olarak kabul
edilmelidir. Bu dokiimanlar editor tarafindan yetkilendirilmis kisiler disinda

kimseye gosterilmemeli veya kimseyle tartisiimamalidir.
Objektiflik Standartlar::

Degerlendirmeler objektiflik ilkeleri gercevesinde ele alinmalidir. Yazarin sahsina
yonelik kisisel elestiri dogru degildir. Hakemler, diisiincelerini, destekleyici

arglimanlarla/delillerle acik ve net bir sekilde ortaya koymalidirlar.
Alintilanan Kaynaklarin Belirtilmesi:

Hakemler, yazarlar tarafindan belirtilmeyen ilgili yaymlanmis eserlerin neler
oldugunu bulup ortaya ¢ikarmalidirlar. Onceden bildirilmis olan bir gézlem, tiiretme
veya goriis One siirme ile ilgili herhangi bir bildirim, ilgili alint1 ile beraber olmalidir.
Bir hakem, degerlendirilmekte olan makale taslag: ile kisisel bilgisi dahilinde olan
baska herhangi bir yaymlanmis makale arasindaki kayda deger bir benzerlik veya

ortlismeye, editoriin dikkatini cekmelidir.
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Bilgilendirme ve Cikar Catismasi:

Bagimsiz degerlendirme sonucu elde edilen seckin bilgi ve fikirler gizli tutulacak ve
kisisel ¢ikarlar i¢in kullanilmayacaktir. Hakemler; rekabete dayanan, ortak calismaya
dayali ya da baska iliskilerden kaynakli veya makalelerle baglantili herhangi bir
yazar, sirket ya da muhtemel kurum baglantilar1 sebebiyle ortaya ¢ikan cikar

catismalarmin oldugu makale taslaklarin1 degerlendirmemelidirler.
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YAZARLARIN SORUMLULUKLARI

Standartlarin Bildirimi:

Yazarlar, bulduklar1 sonuglar1 acgik ve net bir bi¢cimde, diiriist¢e ve uydurmadan,
tizerinde tahrifat veya wuygun olmayan veri manipiilasyonu yapmadan
sunmalidirlar. Yazarlar, metotlarim1 agik ve net bir bicimde, belirsizlige meydan
vermeyecek bir tarzda anlatmalilar ki bdylece bulgular1 bagkalar1 tarafindan

dogrulanabilsin.
Ozgiinliik, Intihal ve Alintilanan Kaynaklarin Belirtilmesi:

Yazarlar, sunulan ¢alismanin orijinal olmasi, asirma olmamasi, baska bir yerde
yayimlanmamis olmasi gibi yayin gereksinimlerine bagli kalmalidir. Aksi takdirde
diizmece ya da bilerek ifade edilen gercek disi beyanlar, yaymn etigine uygun
olmayan bir davranis teskil eder ve bu durum kabul edilemez. Bir yazar; bagkalarinin
calismalarini ve/veya kelimelerini kullandiysa, bu durum, orijinalinin uygun sekilde
iktibas edildigi ya da bire bir alintilandig1 ve boylelikle bireylerin bu ise katkilariin

dogru sekilde gosterildigi anlamina gelir.
Veri Girisi ve Veriyi Tutma:

Yazarlarm, yayimla ilgili bir editoryal degerlendirme durumuyla baglantili olarak
kullandiklar1 ham veriyi vermeleri istenebilir. Boyle bir durumda yazarlarin,
yayimlandiktan sonra bu tarz bir bilgiyi makul bir stire saklamaya hazirlikli olmalar:

gerekir.
Yayin Etigi Kurallar:

Yazarlar, sadece yayimn etigi ve sorumluluk cercevesinde yiiriitiilen ve tiim ilgili

mevzuata uygun ¢alismalari, makale basvurusu olarak sunmalidir.
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Bilgilendirme ve Cikar Catismalar::

Tim yazarlar makale taslaklarinda yer alan, bu taslaklarimin sonuglarini ya da
terctimesini etkileyecegi yoniinde yorumlanabilecek herhangi bir finansal ya da
maddi ¢ikar anlasmazhigini bildirmek durumundadirlar. Projeyle ilgili tiim maddi

kaynaklar agiklanmalidur.
Eser Sahipligi:

Eser sahipligi, sunulan ¢alismanin diisiince, tasarim, icra veya gevirisine Onemli
derecede katki sunanlarla sinirlandirilmalidir. Kayda deger bir katkida bulunanlarin
hepsi yazar listesinde yer almalidir. Arastirma projesinin belli maddi yonleriyle ilgili
katilim gosterenler olmasi durumunda da bu kisiler ‘tesekkiir edilenler’ olarak
belirtilmeli ya da ‘katkida bulunanlar” olarak listelenmelidir. Sorumlu yazar, uygun
tiim yazarlarin makalede yer aldigindan, uygun olmayanlarin da yer almadigindan
ve ayrica tim yazarlarin makalenin son halini gordiigiinden ve yayin icin teslim

edilmesine onay verdiklerinden emin olmalidir.
Coklu, Gereksiz ve Es-Zamanli Yayim:

Bir yazar aslinda ayni arastirmay1 anlatan bir makale taslagini genel olarak birden
tfazla dergide veya ilk yayindan fazla yayimlamamalidir. Ayni makale taslagini es
zamanli olarak birden fazla dergiye gondermek yayin etigine uymaz ve kabul

edilemez.
Yayimlanan Eserlerdeki Temel Hatalar:

Bir yazar kendisine ait yayimlanmus bir ¢calismada, 6nemli bir hata veya yanlishk ya
da gercek olmayan bir bilgi tespit ettiginde, hizli bir sekilde derginin editoriinii
bilgilendirmelidir. Makaleyi diizeltmek veya geri ¢ekmek icin editorle is birligi
yapmak, yazarin yikiimliliigiindedir. Eger editdér ya da yaymncy, yayimlanan
makalede 6nemli bir hata oldugunu tiglincii taraftan 6grenirse, hizli bir sekilde
makaleyi geri ¢cekmek ya da diizeltmek veyahut orijinal makalenin dogrulugunu

gosterir kanit1 editore sunmak da yine yazarm yiikiimliliigt altindadir.
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YAYIMCININ SORUMLULUKLARI

Turkish Journal of Marketing [TUJOM] Dergisi Yayimcisi, editorleri “cift-korleme”
hakemlik siireci konusunda cesaretlendirmektedir. Hakemler ve yazar(lar)
birbirlerinin kimliklerinden habersizdirler. Bilimsel c¢alismalar, degerlendirme
siirecinde en az iki hakeme gonderilir. Yayimci, kendisi, editor ve diger taraflarla
arasindaki iliskiyi bir sozlesmede belirtir, gizlilik ilkesine riayet eder (mesela,
arastirma katilmcilarinin, yazarlarin ve akran hakemlerin gizliligi), fikr miilkiyet

hakkini ve telif hakkini korur ve yazi islerinde bagimsizlig: tesvik eder.

Yayimci, olmas gerektigi sekliyle dergi ilkelerini belirlemek i¢in dergi editorleriyle
birlikte ¢alisir ve bu ilkeleri yerine getirmeyi 6zellikle su hususlar bakimmdan amag

edinir:

% Yazi isleri bagimsizligi,

% Gizlilik, r1za ve insan ve hayvan arastirmalarinda gerekli olan 6zel gereksinimleri
iceren arastirma etik kurallari,

% Eser sahipligi,

% Seffaflik ve bitiinliikk (¢ikar c¢atismasi, arastirmanin finansmani, standartlari
bildirme),

% Akran degerlendirmesi ve dergi editoriiniin disinda editér kurulunun rol,

% Basvurular ve sikayetler.

Turkish Journal of Marketing Vol.:5 Issue:3 Year: 2020



TU}G&’E TURKISH JOURNAL OF MARKETING
ISSN:2458-9748 Vol.: 5 Issue: 3 Year: 2020

Yayimci, asagidaki durumlari saglamak i¢in dergi editorleriyle birlikte ¢alisir:

% Derginin ilkelerini degerlendirmek (mesela, yazarlarla, okuyucularla, akran
hakemlerle), periyodik olarak derginin ilkelerini, 6zellikle “cift-korleme” hakemligin
prensipleri gercevesindeki yeni oneriler agisindan gozden gecirmek,

% Akademik kayit sisteminin biitiinltigiinii korumak,

% Stipheli arastirma ve suiistimal edilen yayinla ilgili yapilan sorusturmadan sorumlu
olan taraflara (mesela, kurumlar, hibe saglayicilar ve yerel yonetim organlari)
yardimci olmak ve miimkiin oldugu stirece vakalarin ¢6ziimiinii kolaylastirmak,

% Diizeltmeleri, agiklamalar1 ve geri cekmeleri yayimnlamak ve

% Belirtilen zamanda say1y1 yayimnlamak.

TUJOM DERGISI YAYIMCISI TUJOM DERGISI BAS EDITORU
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